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Vast amounts of professional research and scholarly discourse are being produced in non-traditional and electronic publication formats. This information is sometimes more timely, practical and readily available than content produced through traditional publication processes. Emerging electronic formats and delivery systems include websites, blogs, collaborative wikis, social networking sites (MySpace, FaceBook, LinkedIn, etc.) and e-texts.  In the library and tech world, these are commonly referred to as Web 2.0 tools. 

Due to the immediacy of the formats, ease of access, multimedia opportunities and broadcast delivery, academics and professionals are by-passing traditional publication routes to share their research and experience. We at Alfred have, and will increasingly see, such materials become evaluated in promotion and tenure.  

Several initiatives have arisen to authenticate and legitimize such electronic communications. The two most successful bodies are the “Creative Commons” Licensing initiative and SPARC (the Scholarly Publishing and Academic Resources Coalition). These organizations develop and authorize alternative scholarly communication strategies for electronic communications.

In addition to non-print publication models, technology is allowing the new and extremely popular practice of “self-publishing.”  Several very successful self-publishing and marketing outlets such as “Lulu.com” and Amazon’s “BookSurge” are attracting scholars, professionals and amateur experts who are sidestepping traditional publication routes to distribute their information.

Utilizing my sabbatical topic “Innovative Leadership Principals and Practices Applicable in Libraries of the Future” as the content of my study.  I would like to achieve several things.

 

· “Mine” a vast array of electronic resources for non-traditional scholarly content and professionally relevant information

· Understand and utilize new electronic tools for gathering electronic content (RSS, New Search tools)

· Better understand and utilize the new digital rights and electronic intellectual property practices as outlined in the Creative Commons and SPARC initiatives 

· Capture and self-publish the content and commentary through self-publication products such as those offered through “Lulu.com” or “BookSurge” – The working title would be “The Social Life of Library Leadership: a Web 2.0 Reader”

· In a nutshell, “test the waters” in an effort to understand these relevant new publication forms  

Typical costs for a limited run of a self-published book will range from $400 - $700 dollars

